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What is social media?

Cone defines social media as technology facilitated dialogue among individuals or groups, such as blogs/microblogs, forums,
wikis, content sharing, social networking, social bookmarking and social gaming. Here are the results of our study.

MOST AMERICANS USE SOCIAL MEDIA
SITES AND TOOLS:

@ TWO OR MORE TIMES A WEEK

TOTAL G 30 %
MEN CE—_— 3 %
WOMEN commsmmm» 29%

@® ONCE A WEEK

TOTAL @ 9%
MEN @ 9%
WOMEN @ 10%

@ 1 -2 TIMES A MONTH

TOTAL @D 9%
MEN «® 7%
WOMEN emm» 11%

@® A FEW TIMES A YEAR

TOTAL cmm® 12 %
MEN o 12%
WOMEN emmm» 12%

AMERICANS WHO USE SOCIAL MEDIA
SITES AND TOOLS ALSO INTERACT WITH
COMPANIES VIA SOCIAL MEDIA SITES:

@® TWO OR MORE TIMES A WEEK
TOTAL D 13%
MEN cEmm— 16%
WOMEN @ 10%

® ONCE A WEEK
TOTAL cmm® 12 %
MEN . 17%
WOMEN @ 7%

® 1-2TIMES A MONTH
TOTAL GEEEED 13%
MEN o 11%
WOMEN cmmm» 14%

@® A FEW TIMES A YEAR

TOTAL G ? 1%
MEN CE— ?? %
WOMEN o 21%

SOCIAL MEDIA USERS BELIEVE COMPANIES
SHOULD HAVE A PRESENCE IN THE SOCIAL
MEDIA ENVIRONMENT:

@ YES, AND INTERACT WITH CONSUMERS
TOTAL G 3/ %
MEN cE— 3%
WOMEN e 34%

@ YES, BUT ONLY INTERACT WITH
CONSUMERS AS NEEDED OR BY REQUEST
TOTAL D 51 %

MEN S 49 %
WOMEN e 52 %

@ YES, BUT SHOULD NOT INTERACT WITH
CONSUMERS

TOTAL @ 8%
MEN @ 6%
WOMEN e 9%

@ NO, NOT AT ALL

TOTAL @ 7%
MEN «mm® 10%
WOMEN @ 5%

THE ROLE OF COMPANIES WITHIN SOCIAL
NETWORKS, ACCORDING TO SOCIAL
MEDIA USERS:

@ PROBLEM SOLVE (VIRTUAL CUSTOMER SERVICE)
TOTAL D /3%
MEN D 41 %
WOMEN commmmmmmsssss» 45%

@ SOLICIT FEEDBACK (FAN PAGES, BRANDED SITES)
TOTAL G /1%
MEN N 30 %
WOMEN s 43%

@ PROVIDE NEW WAYS TO INTERACT WITH BRAND

TOTAL G 37 %
MEN cE—_— SO %
WOMEN e 35%

AMERICANS WHO USE SOCIAL MEDIA FEEL BETTER ABOUT COMPANIES AND THEIR BRANDS WHEN THEY

CAN INTERACT WITH THEM THROUGH SOCIAL MEDIA:

@ FEEL STRONGER CONNECTION
TOTAL S 56 %

MEN cES 0 %

WOMEN e 51%

@ FEEL BETTER SERVED
TOTAL G 57/ %
MEN S 3 %o
WOMEN e 52 %

*Fielded by Opinion Research Corporation on September 11-12, 2008 among 1,092 adults 18+



